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Unit 211 Understand the use of 
research in business 

 

UAN: A/506/1818 

Level: 2 

Credit value: 6 

GLH: 40 

Relationship to NOS: This unit is linked to the Business & 
Administration (2013) National 
Occupational Standards: 

 

Assessment 
requirements 
specified by a sector 
or regulatory body: 

N/A 

Aim: This unit aims to develop knowledge and 
understanding regarding the use of 
research in business. Upon completion of 
this unit, learners will have an 
understanding of the research process and 
will also understand how research can be 
used in business.  

 

 

Learning outcome 

The learner will: 

1. Understand the research process. 

Assessment criteria 

The learner can: 

1.1 describe the main stages in the research process 

1.2 explain the importance of scoping research and setting the 
research objectives 

1.3 explain the importance of identifying the limitations of research 
methods 

1.4 explain the difference between primary and secondary 
research 

1.5 describe the difference between quantitative and qualitative 
research methods 

1.6 describe the advantages and disadvantages of different research 
methods 

1.7 describe the use of different analytical techniques in the research 
process 

1.8 explain the importance of validity and reliability in the research 
process. 
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Range 

Main stages 

 research brief 

 methodology/design 

 data collection 

 data analysis 

 

Scoping: 

Full range and possibilities of the research. 

 

Research objectives: 

 agree purpose 

 formatted in a specific way 

 report to conform to ‘house style’ 

 agree timelines 

 meet the needs of the intended audience 

 

Primary: 

Original research, not drawn from existing data eg data collected by 
the user themselves for a specific purpose. 

 

Secondary: 

Drawing from existing research data eg where the data is collected by 
someone else for another purpose but being used by the user here for 
some other purpose – probably desk based research. 

 

Quantitative: 

Uses statistical analysis drawn from substantial number of 
participants, measurable. 

 

Qualitative: 

Used to explore less easily defined objectives, such as opinions. 
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Learning outcome 

The learner will: 

2. Understand how to use research in business. 

Assessment criteria 

The learner can: 

2.1 outline the limitations of applying research outcomes  

2.2 explain why and how to use sources of current and archived 
business information 

2.3 explain how to validate research information 

2.4 describe the purpose and applications of research in business 

2.5 describe organisational conventions and formats for presenting 
research reports 

2.6 explain the organisational policy for acknowledging sources of 
information 

2.7 explain ways in which ethics can affect the conduct and use of 
research. 

 

Range  

Conventions: 

The way your organisation does things eg ‘house style’ – use of fonts, 
size, style etc. 

 

Ethics: 

 morals 

 principles 

 beliefs. 

 

 

 


